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WHY ARE WE ADVERTISING? 

With this campaign we will rebrand Spirit Airlines to be an airline that people no longer hate on for 
adding on the extra fees for everything, but people will see it as an airline that offers you to only have 
to pay the bare minimum.  We would like to increase sales by 5% in the first 4 months of launching the 
campaign and raise awareness to the rebranded airline company.  We want flyers to see the 
significant difference in prices between us and the other major airlines.   

WHO ARE WE TALKING TO? 

We are talking to all those 18-35-year old’s out there that live a minimalist lifestyle.  Minimalism is all 
about living with less.  This includes fewer financial burdens such as debt and unnecessary expenses.  
They tend to be living in apartments in a mid-sized city, like Denver.  If you walk into their apartments 
you will only find all the bare essentials to live.  These minimalists fear of having clutter in their lives, 
and they hate paying for things that they don’t need.     

WHAT DO PEOPLE CURRENTLY THINK?  

“Spirit Airlines will charge me so much extra for things that I can get included from Frontier.” 
“When I’m searching for flights and I see Spirit Airlines popup, I just keep scrolling because everyone 
knows not to fly with them.” 
“Who even fly’s with Spirit? 

WHAT WOULD WE LIKE THEM TO THINK? 

“Wow, if I book my flight right through Spirit Airlines, I will only have to pay the minimum cost for the 
seat.” 
“The next time I’m searching for flights I might look into flying with Spirit.” 
“Wait Spirit might not be as bad as everyone has always said it is.” 

WHAT IS THE SINGLE MOST IMPORTANT IDEA WE CAN CONVEY? 

Live like a minimalist and fly with Spirit Airlines. 

WHY SHOULD THEY BELIEVE IT?    

Spirit Airlines has been around since 1964 and is committed to offering the lowest total price to the 
places they fly.  They fly to 60 destinations in the U.S., Latin America and the Caribbean, and have 
more than 400 daily flights.  Spirit Airlines allows you to only have to pay for your seat, then gives you 
the choice of paying a little extra for things like bags, seat assignments, and refreshments.  Spirit 
Airlines is the eight largest commercial airlines in North America.   

WHAT IS THE BRAND’S PERSONALITY? 

Spirit Airlines is your classic co-worker Steve, who lives a minimalist lifestyle.  In his cubical he doesn’t 
have anything that he doesn’t need on his desk.  Steve will get mad at you if you come in and 
accidently leave something on his desk or on the floor.  Clutter is his worst nightmare.  Steve is your 
go to person if you need help cleaning up your life or your financials.  He will help you create a great 
budget.  People often times think that Steve makes more money than others in the office but really, he 
just doesn’t buy things that he doesn’t need.  You will never just find Steve roaming the isles of Target 
and buying stupid shit.  He is a great role model if you are looking to save money and live off of the 
bare essentials.  

WHAT ARE THE MANDATORIES?  

Spirit Airlines Trademark, Less money. Go More 
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