












http://www.youtube.com/watch?v=Pi3E_WmCQgw
http://www.youtube.com/watch?v=Pi3E_WmCQgw




http://www.youtube.com/watch?v=eKfdZTO6dVY
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http://www.youtube.com/watch?v=4pNDMZ_nJwQ
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$1
Introducing Taco Bell’s new Nacho Fries

They don’t want you to have them, 
but we do.
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                     French Fries and Nacho Cheese? We did that. Introducing 
Nacho Fries, tossed in Mexican spices with a side of liquid gold. It’s 
the Taco Bell way. 





January 21 at 3:00 PM

Seasoned FRIES. Golden GOODNESS. We’re talking NACHO FRIES. 
Unlike anything you’ve had before, it’s the Taco Bell way. 
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Research:
https://www.marketingcharts.com/television-11195

http://academic.mintel.com.colorado.idm.oclc.org/display/857569/?highlight:
Younger generations are the driving force behind dining out for less-traditional dayparts. iGens have the strongest 
interest in regularly dining out for late-night meals, whereas happy hours have an increased priority among Millennials. 
This makes sense given life stages, with iGens predominantly still in college and Millennials early into their careers. 

http://academic.mintel.com.colorado.idm.oclc.org/display/929202/?highlight
Appealing to consumers’ desire for off-premise fast food options appears to be working with operators reporting that 
incremental sales are a positive boost for their bottom lines. Delivery has created new occasions and dayparts, especially 
late at night, for people to eat fast food. In addition, unlike sit-down restaurants where the average check price is often 
lower for off-premise orders, customers are spending more money per order for fast food delivery.

http://academic.mintel.com.colorado.idm.oclc.org/display/794097/#:
- 67% of consumers between the ages of 18-34 consider themselves foodies, and on the surface a strong majority of young 

consumers maintaining an interest in food is a positive trend for foodservice operators. 

- iGens lean toward casual, shareable dishes compared to traditional entrées 

https://www.marketingcharts.com/television-11195
http://academic.mintel.com.colorado.idm.oclc.org/display/857569/?highlight


http://academic.mintel.com.colorado.idm.oclc.org/display/794097/#:
- 67% of consumers between the ages of 18-34 consider themselves foodies, and on the surface a strong majority of young 

consumers maintaining an interest in food is a positive trend for foodservice operators. 

- iGens lean toward casual, shareable dishes compared to traditional entrées 

http://academic.mintel.com.colorado.idm.oclc.org/display/794207/
https://movieweb.com/movies/2017/action/?page=18
https://www.imdb.com/search/title?count=100&genres=action&release_date=2017,2017&title_type=feature

http://academic.mintel.com.colorado.idm.oclc.org/display/794207/
https://movieweb.com/movies/2017/action/?page=18
https://www.imdb.com/search/title?count=100&genres=action&release_date=2017,2017&title_type=feature


https://www.pressreader.com/uk/daily-mail/20170812/281775629259197

https://www.washingtonpost.com/news/innovations/wp/2016/02/09/how-taco-bell-tricks-americas-youth-into-loving
-its-tacos/?noredirect=on&utm_term=.e5a6c7e183a4

https://www.pressreader.com/uk/daily-mail/20170812/281775629259197
https://www.washingtonpost.com/news/innovations/wp/2016/02/09/how-taco-bell-tricks-americas-youth-into-loving-its-tacos/?noredirect=on&utm_term=.e5a6c7e183a4
https://www.washingtonpost.com/news/innovations/wp/2016/02/09/how-taco-bell-tricks-americas-youth-into-loving-its-tacos/?noredirect=on&utm_term=.e5a6c7e183a4

